
Appalachian Hardwood Manufacturers, Inc.
2024 Summer Conference

Presenter
Linda Jovanovich
RAHC Chair



RAHC Mission & Vision Statements

Mission

With widespread support, the Real American Hardwood Coalition unites 
the collective efforts and resources of the industry to advance American 
hardwood as the Naturally Authentic® choice.

Vision

Connecting the world to the benefits, beauty, and enduring value of 
American hardwood for a sustainable future.



Now is the 
Time to Support 
Our Industry



2022 Key Actions and Accomplishments

• Began producing original, branded social media content

• Launched an education and promotion website at 
RealAmericanHardwood.com

• RAHC Board of Directors held a strategic planning session



RealAmericanHardwood.com



2023 Key Actions and Accomplishments

• Real American Hardwood received registered trademark status

• Expanded fundraising efforts to include grant opportunities

• Introduced the Build Your World tagline and ad campaign

• Launched a 6-month ad campaign in partnership with Magnolia Network, 
HGTV, Discovery+, and Hulu, in addition to social and digital ads





Build Your World Impact

From July 29, 2023–January 29, 2024, the RAHC’s ad campaign:

• Reached 101 million consumers on TV and online

• Secured 9.9 million impressions on Google Search & Google Display Network

• Generated 304,455 website sessions in total

• Attracted 10,140 website visitors on average each week

• Produced 32 million impressions on social media

• Received 244,552 engagements on social media



2024 Key Actions and Accomplishments

• Began outreach to architecture and design community

• Launched RealAmericanHardwood.pro in partnership with NHLA as a 
resource for architecture and design professionals



RealAmericanHardwood.pro



2024 Key Actions and Accomplishments

• Extended ad campaign on Magnolia Network, social media, and Google





Build Your World Campaign Relaunch

From May 29–June 30, the RAHC’s ad campaign:

• Reached 5.1 million impressions on Magnolia Network

• Produced 1.9 million impressions on social media

• Received 14,875 engagements on social media

• Secured 418,000 impressions on Google Search & Google Display Network

• Generated 31,849 website sessions in total

• Attracted 4,317 website visitors on average each week



Campaign Social Paid Media Ads

Example: Carousels with multiple photos

Post Copy: Channel your inner architect and explore all the possibilities you 
can achieve with Real American Hardwood in your home.



Post Copy:
Embrace the resilience of wood, 
perfectly tailored to your imagination.

CTA: Learn More 

Post Copy:
Be a step above the rest when building 
your unique space by using luxury 
materials that offer durability, value, 
and distinctive style.

CTA: Learn More 

Post Copy:
Kiss imitators goodbye - say hello to 
real wood products that last for 
generations.

CTA: Learn More 

Campaign Social Media Paid Ads



Original Social Media Content

Separating fact 
from fiction 
when it comes 
to hardwoods 
and alternatives



Original Social Media Content

Telling our 
industry’s 
stories from 
the forest …



Original Social Media Content

to manufacturing and installing…



to finished 
products and 
by-products…

Original Social Media Content



Original Social Media Content

to educating followers and making friends along the way.



Goals for 2024 and Beyond

During 2022 and 2023, the RAHC established Real American Hardwood
as a brand and  created awareness for hardwood products.

This year, the RAHC’s messaging is 
transitioning to the “consideration stage”
—promoting hardwoods and educating
both consumers and prosumers to influence 
buying habits and purchase decisions. 



Goals for 2024 and Beyond

Consumer

• Expand our Build Your World campaign

• Continue producing original social media content

• Sponsor show homes and demonstration projects

Prosumer

• Produce continuing education units for architects and designers

• Host design competitions for educational institutions

• Exhibit at design/build community trade shows



Coming soon to a Lowe’s near you…



Support from Industry Associations

Allegheny Hardwood Utilization Group

American Walnut Manufacturers Association

Appalachian Hardwood Manufacturers, Inc.

Appalachian Lumbermen’s Club

Decorative Hardwoods Association

Empire State Forest Products Association

Great Lakes Kiln Drying Association

Hardwood Distributors Association

Hardwood Manufacturers Association

Indiana Hardwood Lumbermen’s Association

Kentucky Forest Industries Association

Keystone Wood Products Association

Lake States Lumber Association

Missouri Forest Products Association

National Hardwood Lumber Association

National Wood Flooring Association

New England Kiln Drying Association

North American Forest Foundation

North Carolina Forestry Association

Northern Tier Hardwood Association

Ohio Forestry Association

Ohio Valley Lumber Drying Association

Pacific Coast Wholesale Hardwood Distributors Association

Penn-York Lumbermen’s Club

Pennsylvania Forest Products Association

Pennsylvania Hardwoods Development Council

Southern Cypress Manufacturers Association

Southwestern Hardwood Manufacturers Club

West Virginia Forestry Association

Western Hardwood Association

Wood Components Manufacturers Association

Wood Products Manufacturers Association



2024 Support from AHMI  Members

Abenaki Timber

Alan McIlvain Inc.

Baillie Inc.

Church & Church Lumber

Delta ERC

East Anderson Hardwoods

East Ohio Lumber 

Fitts Industries

Farm Credit

Gat Creek

Gutchess Lumber

Pierson Lumber Co.

PLM Insurance

Prime Lumber Co.

RAM Forest Products

Ron Jones Hardwoods

Roy Anderson Lumber

Stella Jones Inc.

TMX Shipping

TS Manufacturing

Walnut Creek Planing

Yoder Lumber Co.

Harold White Lumber

Hochstetler Wood

HW Chair

JoeScan

Keiver-Willard Inc.

Koppers, Inc.

Lewis Lumber Inc.

Mayfield Lumber Co.

Middle Tennessee Lumber

NWH

Pardee Forest Resources

Parton Lumber Co.





Support the Initiative

The future success and sustainability of our industry is a collaborative effort. 
Contributing to the RAHC is completely voluntary. Your support will enable the 
RAHC to maintain comprehensive promotion and education campaigns.

Visit RealAmericanHardwood.com/industry to learn more and contribute.



@RealAmericanHardwood

@RealAmericanHwd

#RealAmericanHardwood

RealAmericanHardwood.com   |  RealAmericanHardwood.pro  |  RealAmericanHardwood.com/industry

Questions?
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