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AHMI Members Rev151t High Point Market

Appalachian Hardwood Manufacturers' mem-
bers returned to the High Point Furniture Market
to call on new and existing customers.

It has been six years since AHMI held its Fall
Meeting at the world’s largest furniture exhibition.
More than 1,200 manufacturers from 200 coun-
tries and upwards of 50,000 people participate in
the twice annual show.

AHMI scheduled meetings and tours for mem-
bers during the “Supplier Day” and concentrated
on domestic manufacturers. Staff provided mem-
bers with a list of more than 300 international ex-
hibitors for meetings and the group participated
in the 2018 International Society of Furniture De-
signers Pinnacle Awards reception.

The participants toured the SpectreWood Fur-
niture, Country View Furniture, Vaughan-Bassett
Furniture, Bernhardt and Gat Creek Furniture
showrooms as a group. The manufacturers pro-
duce solid hardwood bedroom, dining and enter-
tainment centers from Appalachian Cherry, Maple
and Oak as well as American Walnut.

The report from exhibitors was continued
emphasis on solid wood as consumers want it.

(See Furniture Market on page 3)

Gat Caperton spoke to AHMI group

Appalachian Species Win

Furniture Design Awards

Furniture de-

signs made of Ap- \ el
palachian Hard-
woods won interna-
tional acclaim re-
cently at the High '\

Point Furniture
Market.
The Interna-

tional Society of
Furniture Design-
ers held their 23rd Annual Pinnacle Awards Com-
petition and drew interest from designers across
the country in 18 categories. Three Appalachian
Hardwood Manufacturers, Inc. member compa-
nies and Appalachian species were recognized
with top awards.
The winners included:

The Sunbury Bed by designer Michael
Showalter for Gat Creek made of Appalachian
Cherry. The Sunbury Bed is made from local and
sustainably harvested solid Appalachian hard-
wood.

The Local Harvest Casual Dining by de-
signer Catina Roscoe for Borkholder Furniture
made of Red Oak won the Casual Dining category.
Roscoe, who spoke at the 2018 AHMI Annual
Meeting, said Local Harvest is built in solid Red
Oak and appeals to consumers’ growing prefer-
ence for organic, natural and handcrafted products.

Local Harvest Is Red Oak

(See Designs on page 2)
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The way I see it...

By Tom Inman, AHMI President

...AHMI Export members who have main-
tained business in China are working diligently
AGAIN to make deadlines to ship before proposed
changes in the tariff on hardwood lumber and logs.

It's the second time in three months that the
threat of an increase in a tariff has salespeople try-
ing to determine pricing of lumber. In July, Chinese
officials announce retaliatory tariffs against US
products after tariffs were placed on Chinese
goods. The initial proposals were 25% but these
were reduced to 5% and 10% when they took ef-
fect Sept. 24.

Now the Chinese government is threatening
to increase the tariff on hardwood logs and lum-
ber to 25% as soon as Jan. 1, 2019. Exporters are
scrambling to get shipments out in early Novem-
ber so they will be on the ground in China before
the deadline.

Freight forwarders are creatively making it
happen, according to AHMI members TMX and
Laufer Group. It is challenging.

AND more AHMI Producers and Distributors
are looking for new customers in the U.S. and
other countries. There are new inquiries coming
to AHMI from furniture and flooring manufactur-
ers, the pallet industry continues to expand, road
and crane mats are increasing and there are new
plants opening in Vietham, Indonesia and India.

The U.S. hardwood industry has benefited from
the tremendous growth in China over the past 10
years. The market there like our Red Oak and other
species and the manufacturers understand our
consistent product.

The politics of 2018, however, have hurt the
markets. It has caused every company to recon-
sider business plans and marketing strategies.

While difficult in the short term, these recon-
siderations can have positive effects in the long
term. Companies should review their strategies
and revise with new market conditions.

“Changeisthe law of life and those who look only
to the past or present are certain to miss the future.”
—President John F. Kennedy

DESigl‘lS from page 1

The first Maker / Designer Award winner
was Escape Velocity by Owain Harris. The category
was sponsored by AHMI and the piece was built
from walnut solids and eucalyptus veneers.

The Hague Dining Table by Thor Tober for
Century Furniture won the Formal Dining award.
[t is made of White Oak solids and veneers.

The Dominic Metal Canopy Bed by
Bernhardt Casegoods Design Team for Bernhardt
won the bedroom award.

The Linea Collection by Otto & Moore De-
sign and Bernhardt Design Team for Bernhardt
won the Major Collection category.

“We see an ever-expanding awareness of the
impact of product design on the marketplace,” said
John Conrad, ISFD executive director. “We are also
pleased to see intense competition in our newest
category, Maker/Designer sponsored by AHMI,
created to recognize the builders/makers who cre-
ate one-of-a-kind pieces for sale in galleries and
stores, as well as clientspecific products.”

AHMI Chairman Lowery Anderson presented
the Maker / Designer Award and remarked that it
was pleasing to see the number of winning pieces
in solid hardwood. More than a dozen AHMI mem-
bers attended the awards ceremony.

The High Point Market attendance was down
slightly as exhibitors and manufacturers battled
Hurricane Michael on the opening days. High
Point Market is the largest furnishings industry
trade show in the world, bringing more than 75,000
people to High Point, NC, every six months.

The
Sunbury
Bed

by

~ Gat Creek
~ Furniture
is Cherry
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Furniture Market from page 1

Gat Caperton of Gat Creek said the response
from retailers to the sustainability message is
strong. His company makes product under their
own name and private labels for retailers. The
cherry, maple and ash products were well-received.

Vaughan-Bassett Furniture recently began a li-
censing program with Ben and Erin Napier of the
HGTV’s “Home Town.” The bedroom and dining
room collections are designed by the duo and made
of Appalachian Hard and Soft Maple.

“As fans already know, Ben designs and builds
his own furniture in his woodshop and Erin is an
acclaimed designer. Together, they have already
restored and transformed dozens of homes in Lau-
rel and we cannot wait for Ben and Erin to bring
their design ideas and expertise to Vaughan-
Bassett,” Wyatt Bassett said.

Ben Napier said they are excited to work with
VB. “Our designs will be lovingly made with Ameri-
can craftsmanship, American quality and by the
largest manufacturer of wooden residential furni-
ture in the United States,” he said.

VB maintains its Appalachian Hardwood Col-
lections in Cherry, Maple and Oak.

A third stop was SpectreWood of State College,
PA, and attendees viewed solid cherry and walnut
bedroom, entertainment and office furnishings.
Eric Freiberg explained the products and noted that
market acceptance was good.

AHMI members then participated in individual
meetings with manufacturers from the U.S.,
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Soft Maple
is focus of
Home Town
Collection at
Vaughan-
Bassett

Mexico, China, Italy and Canada.

AHMI also presented a program titled “Appa-
lachian Hardwoods In Sustainable Design” for fur-
niture designers and manufacturers. The session
detailed the hardwood species from the Appala-
chian region and their application for furniture.

The Certified Appalachian Hardwood Legal
and Sustainable program was explained and mem-
bers of the Sustainable Furnishings Council were
recognized. Certified Appalachian meets the re-
quirements of SFC’s Wood Scorecard program.

The High Point Market is the largest furnish-
ings industry trade show in the world, bringing
more than 75,000 people to High Point, NC, every
six months. The next market is scheduled for April
6-10,20109.

Tariffs, Demand Are Talk Of NHLA Convention

The toll that Chinese tariffs have taken on the
hardwood lumber industry was the center of most
conversations at the National Hardwood Lumber
Association Convention in Toronto recently.

While the percentages for tariffs on lumber and
logs are both lower than what was threatened, it
has forced declines in sales and values, many
people report. During the American Hardwood
Export Council session, staff gave updates on
changes in demand in China and the potential in

new markets in other countries.

NHLA elected new officers for 2018-19 and
are: Darwin Murray of McClain Forest Products in
West Plains, MO, president; and Jeff Wirkkala of
Hardwood Industries, Inc. in Sherwood, OR, vice
president.

There was a great crowd at the convention
and the mood was mixed. There is concern about
lumber availability in the fourth quarter and de-
mand for products.
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Senate Hearing Favors Mass Timbers' Future

By Dana Lee Cole
Hardwood Federation Executive Director

On Oct. 23, the Environmental and Energy
Study Institute EESDheld a briefing on the Hill
titled “Wood: The Building Material of the Future?”
EESI was founded in 1984 by a bipartisan group
of lawmakers to inform the debate on energy and
environmental policy at the federal level Your
Hardwood Federation team attended the packed
committee hearing.

Sen. Angus King [-MEXicked off the briefing
via video conference in which he extolled the vir-
tues of cross laminated timber and other innova-
tive wood products as being a promising market
driver for timber in states like Maine that are
heavily forested. He is a Timber Innovation Act
cosponsor and co-chairs the Working Forests Cau-
cus in the Senate with Sen. Jim Risch R-ID)

Melissa Jenkins, who is the mass timber port
folio team leader at the U.S. Forest Service, said the
Forest Service is excited about the market-creat
ing potential of mass timber as a way to address
the nation’s overstocked forests. She noted that
CLT production is expanding in the U.S. with new
facilities coming on line from Montana to Maine.

Craig Rawlings from the Forest Business Net
work was next and he highlighted a number of
project examples, including the hardwood CLT
display in Columbus, IN. Rawlings noted that the
movement toward mass timber is the most excit
ing developmentin his 40-year career. The simple

fact that smaller diameter trees can be used to
make panels creates benefits for forest health and
for management for low grade timber.

Architect Susan Jones emphasized that archi-
tects are increasingly interested in mass timber is
its lower carbon footprint. A mid-rise project is
15-20 percent less carbon intensive than a tradi-
tionally-built steal or concrete structure. In addi-
tion to its carbon sequestering benefits, the aes-
thetic that these buildings create is superior.

Jones said the priority for architects is for the
commercial building codes to accept CLT and
other mass timber products and that process is
occurring now. In fact, the International Codes
Council is considering changes this Fall to its codes
to accommodate mass timber.

Finally, Jeff Morrow concluded the session with
a perspective from the construction manager
standpoint. Morrow’s firm, LendLease, favors
mass timber for sites where soil conditions are
poor and labor costs are high. CLT is versatile and
lighter than traditional commercial construction
materials and generally easier to work with at the
construction site.

The bottom line is that this briefing was help-
ful in in our continuing education efforts with
Capitol Hill staff about the attributes and benefits
of this promising new wood product application
that has the potential to help virtually all aspects
of the forest products value chain.

Building Code Changes Get Positive Comments

The Mass Timber Code Coalition MTCC)re-
ports a positive reception for mass timber during
the Public Comment Hearings portion of this
year’s International Code Council Annual Confer-
ence in Richmond. All of the proposals from the Ad
Hoc Committee on Tall Wood Buildings were ap-
proved by large margins at the hearings.

These changes go to the online government
consensus vote for final approval Talk of mass
timber’s safety, cost and energy efficiency,

sustainability, and wide applicability have had a
profound impact.

The ICC recognized that with taller mass tim-
ber structures being approved more often, it was
time to ensure that the IBC was providing build-
ing code officials with the tools they need to care-
fully evaluate proposed mass timber buildings. The
ICC process is based on the best available science
and a careful, deliberative process.
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Register Now For Hardwood Leadership Retreat

AHMI, HMA and NHLA will host the 2019 Hard-
wood Leadership Development Retreat for profes-
sional leadership training Jan. 28-30 in Greens-
boro, NC.

The symposium is designed to help individu-
als maximize their potential and instill the values
and behaviors that create a strong culture of lead-
ership.

The BB&T Leadership Institute combines ex-
pert psychological insight with the lessons learned
throughout the 145 years of BB&T’s history. It was
selected because of its unique qualifications to de-
velop people to become dynamic leaders, increase
employee retention and improve the bottom line
for companies.

The program addresses the complexities of
leadership and will:

* Focus and develop leadership for the new and
seasoned employees.

* Offer forums and networking opportunities

to help companies stay relevant.

Explain how to Grow Your Company Through
Your People and Lead Change with Purpose

The costs are

Registration fee: $450 per person

Housing: 2 nights @ $275 per person

Participants are encouraged to stay at the
Institute’s world-class facility. Rooms are available
on a firstcome, first-serve basis.

Transportation: Piedmont Triad International
Airport GSO)in Greensboro, NC, and taxi or Uber
just 5-10 minutes to hotel/conference center.

Please register online at:

https://www.hmamembers.org/hardwood-
leadership-developmentretreatregistration/

This is open to all AHMI, HMA and NHLA mem-
bers and companies are encouraged to send em-
ployees who are new to management positions.
For more information, please contact the AHMI of-
fice at B36)885-8315.

Fly-In 2018 Is Successful

The annual Hardwood Federation Fly-In to
Washington DC was Sept. 11-13 and 83 industry
leaders covered the Hill in small groups and made
more than 120 visits.

There were also meetings with U.S. Department
of Agriculture Secretary Sonny Perdue, senior staff
and advisors at the Department of Commerce, and
the Chief Economist to Vice President Mike Pence.
It was a busy and productive day for participants.

A chief concern was the ongoing U.S. trade dis-
pute with China and the resulting tariffs on both
Chinese imports and U.S. exports. Trade is having
a devastating impact on hardwood sawmills and
HF asked that the Trump Administration return to
the negotiating table as soon as possible.

Reauthorization of the Farm Bill was our sec-
ond priority issue, particularly important was our
support of full funding for the Market Access Pro-
gram MAP)and Foreign Market Development
FMD)program.

AHMI Trade Show /
Meeting Activities

Appalachian Hardwood Manufacturers, Inc. will
attend / display at the following meetings and other
events to promote solid hardwood and AHMI mem-
ber companies:

Nov. 6-7: Stiles Machinery Manufacturing Days,
High Point, NC
Nov. 13: Appalachian Lumbermen's Club Meet-
ing, Johnson City, TN

Jan. 28-30, 2019: Hardwood Leadership Develop-
ment Retreat, Greensboro, NC

Feb. 4-6,2019: IHLA Convention, Indianapolis, IN

Feb.20-24,2019: AHMI Annual Meeting, Fort Lau-
derdale, FL

For more information or to participate in these
events, please contact the AHMI office. If you have
suggestions for other promotion opportunities,
please contact AHMI.
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Attract & Retain Workers in ‘19 Economy

Appalachian Hardwood Manufacturers
cordially invites you to attend the 2019 Annual :
Meeting on February 20-24 at The W Hotel in Fort psh > I : ; AR
Lauderdale, FL. The business sessions will provide | o, FEERESSE Nl ﬁ?ﬁbﬁﬂ%ﬂ
timely information on Workforce Solutions for _ = _ s K@

Labor In Appalachia, the U.S. Economic Forecasts
for 2019, Developing Company Succession
Strategies and the AHMI Member Pension Plan.

The W Hotel is a contemporary oceanfront
venue and recently completed a $50 million
renovation. The beachside resort offers
guestrooms with ocean views, Living Room
Terrace four floors above the ocean and rooftop

views from two pools. The W has dining on-site at .
an award-winning steakhouse, creative Mexican 2019 AHMI Annual Meetlng
fare, freshly rolled sushi and savory poolside bites. JUJBAVEZNORY RS (17=) A0 o) o f 1T (S0 EY AR U

The AHMI business presentations are:
Workforce Solutions In Appalachia - The Southwest Virginia Alliance for Manufacturing

has programs that “work” attracting and retaining employees in the Appalachian Region.
The U.S. Economy In 2019 - A renowned economist has been invited to share a recap of

2018 and forecast for 2019.

Business Succession Planning - TJT Consulting has new business strategies available for
transitioning to the next generation or key employees or new owners.

Appalachian Hardwood Pension Plan - UBS Financial experts will explain the AHMI MEP
plan that saves thousands in expenses and helps employees grow their retirement.

AHMI Annual Meeting & Member Anniversaries - Chairman Lowery Anderson will present

the State of the Association and recognize anniversaries.

Producers and Distributors Divisions Meeting - Separate sessions for these two AHMI
members groups to discuss issues of importance to their sectors.

The Annual Golf Tournament is Friday at
Jacaranda Golf Club in Plantation, FL. The Annual
Fishing Tournament is Friday on the Atlantic with
sportfishing from chartered boats.

New this year! A trip to TopGolf Miami Gardens
@ for fun and competition on Saturday. Or you can join

8 the group on Saturday on the Beach from 1-4 pm.

There will be ample time for networking with
members and guests at receptions, events and dinners
Y : throughout the Annual Meeting.

4 TopGolf Mlaml Eve"nt set oh Feb 23 Please make your reservations early at our website.
join AHMI for fun at America’s premiere venue You may call the W Hotel at 54 )414-8200 and ask for
the Appalachian Hardwood block.

Make your airline reservations today for the best choices to Fort Lauderdale or Miami airports.

Car service is available for AHMI Members from FG services for up to 6 people in a SUV for $75. Make
your reservation at 805)998-8121 or info@fgcarservices.com. Uber and taxi services available.

For more information, call AHMI at 836)885-8315 or info@appalachianhardwood.org. We look
forward to seeing you in Florida in February!
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2019 AHMI Annual Meeting A

Wednesday, Feb. 20
6 p.m. Early Bird Reception at W’s Living Room
Veranda

Thursday, Feb. 21
Informal golf and fishing available. Call AHMI
2 p.m. Board of Trustees Meeting
4 p.m. Registration Opens
6 p.m. Welcome Reception at WET East

Friday, Feb. 22 >
8:30 a.m. General Session in Studios 2-5 “Love everything about this hotel Right on the beach.

Business Presentations Very nice lobby, rooms were outstanding and so was
10 am. Ladies Shopping on Las Olas Boulevard the service. You're right in the middle of everything!
11:30 a.m. Golf Tournament at Jacaranda Golf Club Lot of places to eat and drink. Hope you have as much
12 p.m. Ocean Fishing Tournament fun as we did!” - TripAdvisor Review

6 p.m. Reception at W Terrace Dll’lll’lg
STEAK 954
Saturday, Feb. 23 James Beard Award Winner Stephen Starr offers a
8 am. Producers Meeting Producers only) unique interpretation of a classic steakhouse at
8 a.m. Distributors Meeting beachside Steak 954, serving dry-aged meats, delectable
9:15 am. General Session in Studios 2-5 sides and innovative cocktails. Snap a photo of the
Business Presentations, Chairman’s Report, glowing 15-foot jellyfish aquarium. Reservations
Annual Meeting & Member Anniversaries required. Open for dinner. Dress code: Smart Casual.
11:30 a.m. TopGolf Event in Miami Gardens El VEZ
1 p.m. Beach Fun Savor authentic Mexican flavors and creative
6 p.m. Reception at WET West cuisine at this wildly popular Beach restaurant. Open
for breakfast, lunch and dinner. Dress code: Casual
Sunday, Feb. 24 SUSHI BAR
8 a.m. Fellowship of Christian Lumbermen Bite into fresh sushi and sip creative sake cocktails
at the Living Room Sushi Bar. Tasty appetizers and bold
Enjoy Florida and have a safe trip home rolls offer a modern take on sushi fare.

Dozens of restaurants /bars in walking distance.

Activities...
Enjoy the Atlantic Ocean beach with lounge chairs set for you included in your daily service!

Keep your glow going after a day on Fort Lauderdale Beach with a visit to the Bliss® Spa. Pamper yourself 17
floors above the resort with ocean and intracoastal views and indulge in: Body scrub; Body wrap; Couple's
Massage; Eye Treatments; Facials; Lip Treatments; Manicures/pedicures; Massages; Steam room; and Waxing.
Hours: Wed-Sun: 9 AM - 6 PM and Appointment is Required.. Phone: 954-414-8232.

Golf Tournament at Jacaranda Golf Club on one of the best courses in South Florida. It earned a Four-Star
rating in Golf Digest and hosts many PGA, USGA, and FSGA Championship events.

TopGolf Miami Gardens on Saturday is a premier venue in Miami Gardens with pointscoring golf games for
all skill levels, upscale bar food and drinks, music and more!

Take the WaterTaxi to stops along Fort Lauderdale with a pickup two blocks from the hotel.
Register online at www.appalachianhardwood.org/meetings
Appalachian Hardwood, PO Box 427, High Point, NC 27261 336.885.8315 info@appalachianhardwood.org
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AP PALAC H IA Manufacturers, Inc.

2019 Annual Meeting on Feb. 20-24
The W Hote], Fort Lauderdale, FL

To reserve your room, call the W Hotel at 054)414-8200 for Appalachian block
The block cutoff is Jan. 19 and rooms start at $349. Rate is honored before & after!
Online Hotel / Meeting registration available at www.appalachianhardwood.org/meetings

To plan functions and include all participants on the Registration List, please complete this form and return with
your payment to: AHMI, PO Box 427, High Point, NC 27261. Badges and other materials will be on site.

Full registration
feerefunded on
cancellations
received by Feb. 1,
2019. Cancellations
received after that
time will be subject
to 50% forfeiture.

Registration before Feb. 10, 2019:

AHMI MEMBER - $435 per person GUEST - $535 per person
MEMBER SPOUSE - $315 GUEST SPOUSE - $415
CHILDREN AGE 10 & older - $200, UNDER 10 - FREE

Add $75 to any registration fee after Feb. 10, 2019

Registration fee includes all evening receptions, business sessions and speakers, afternoon
at the beach, and entertainment.

REGISTER for AHMI'S 2019 ANNUAL MEETING

Name: FEE: $________
Name: FEE: $________
Company:

Address:

City/State/Zip:

Optional Annual Golf Tournament Friday at 11:45 a.m. at ]ac_aranda Golf Club
Events I / We {ncludes shuttle, lunch, range balls. Rental clubs are available)

will attend Name: FEE: $175
{ncluded in

registration fee) Name: FEE: $175

___Early Bird reception

Wed, Feb. 20 Fishing Tournament Friday at 12 p.m. sportfishing in Atlantic
@-hour fishing trip, includes boxed lunch, tackle, bait, license)
__Ladies Shopping $150 for each of six slots on multiple chartered boats

Excursion to Las Olas

on Friday, Feb. 22 10 Name: FEE: $150
am-3 pm

Name: FEE: $150
__Beach Fun &
Drinks, Saturday, Feb. | TopGolf Miami Saturday 11:45-4:30 p.m.
231-4:30 pm (ncludes shuttle, two-hour segment, food & beverage)

Number of spaces reserved _______ @ $95 each FEE: $______
Check # Received TOTAL $
Credit Card # Exp. Sec. Code Billing Zip





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /KOR <FEFFd5a5c0c1b41c0020c778c1c40020d488c9c8c7440020c5bbae300020c704d5740020ace0d574c0c1b3c4c7580020c774bbf8c9c0b97c0020c0acc6a9d558c5ec00200050004400460020bb38c11cb97c0020b9ccb4e4b824ba740020c7740020c124c815c7440020c0acc6a9d558c2edc2dcc624002e0020c7740020c124c815c7440020c0acc6a9d558c5ec0020b9ccb4e000200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /CHS <FEFF4f7f75288fd94e9b8bbe7f6e521b5efa76840020005000440046002065876863ff0c5c065305542b66f49ad8768456fe50cf52068fa87387ff0c4ee563d09ad8625353708d2891cf30028be5002000500044004600206587686353ef4ee54f7f752800200020004100630072006f00620061007400204e0e002000520065006100640065007200200035002e00300020548c66f49ad87248672c62535f003002>
    /CHT <FEFF4f7f752890194e9b8a2d5b9a5efa7acb76840020005000440046002065874ef65305542b8f039ad876845f7150cf89e367905ea6ff0c4fbf65bc63d066075217537054c18cea3002005000440046002065874ef653ef4ee54f7f75280020004100630072006f0062006100740020548c002000520065006100640065007200200035002e0030002053ca66f465b07248672c4f86958b555f3002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


